Contribution to community, charitable and conservation causes by
the Village Roadshow Limited Group (excluding Austereo)
for the year ended 30 June 2009.

1. Divisional Analysis

During the year ended 30 June 2009 the VRL Group, excluding the $7.5 million contribution by its
Austereo division, contributed an amount of $1.84 million to community, charitable and conservation
causes. The divisional analysis of this contribution was as follows:
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2. Subject Focus

During the year ended 30 June 2009 Village Roadshow has continued its significant support to
numerous causes and activities including the Sea World Research and Rescue Foundation, the
Sydney Aquarium Conservation Fund, the Peter McCallum Cancer Institute and various childrens’
charities including the Uncle Project (mentoring boys without father figures), KOALA (supporting kids
with cancer), Starlight Foundation, Variety and Make a Wish Foundation. At a local level, VRL's
businesses also support many local community and school groups. The subject focus of VRL's giving
for the year ended 30 June 2009 was as follows:
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3. Form of Giving

Donations from the VRL Group during the year ended 30 June 2009 took the form of cash donations,
the volunteering of staff time during work hours or ‘in kind’ donation. Due the nature of the various
businesses in the VRL group, in kind donations are often sought by charities and community groups
including complimentary tickets to the cinemas, theme parks and attractions, hotel accommodation
and DVD product. (Note - in accordance with the London Benchmarking Group methodology, the
value of in kind donations have been valued ‘at cost’ rather than at full retail value.)
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